In the body of the message: Give me an example of the 4 P's and the Target Market for the health care product or service of your choice. No hospitals or health systems -- they are too broad. And, if you pick a practice group example, you'll need to focus on a specific service or product. Like this:

Product: Teeth whitening service 

Price: $400 for initial service and $150 follow up for second visit

Place: @ West 10th Dental Group on the west side of Indianapolis 

Promotion: Service is promoted on their web site and via direct mail

[bookmark: _GoBack]Target market: Seems to be new customers, since promotion mentions price is for "new patients" Assumption is they are marketing throughout the city but direct mail is likely targeted to those living in zip codes on the west side of Indy.

As you see in my example, it's OK to make some assumptions but it needs to be an actual example -- not a fabricated business or service. It doesn't have to be in our local market -- can be in another market or national.
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